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T 2013 Promotions

Promotion Results

» Mobile Coupon/Click to Call Promotion had highest
number of participants — 555 Customers

» Mobile Buy It Now Promotion had largest discount
—nearly $12 million

» Over 7.8 billion mailpieces

were discounted in 2013

> Total discount/credits were $43 million

» Survey response rates varied from 27 — 65%
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POSTAL SERVICE ® 2014 Promotions

UNITED STATES

B roSTaL SERVICE o USPS’ 2014 PROMOTIONS CALENDAR

FIRST-CLASS
MAIL 2 EARNED VALUE PROMOTION
/

(/ REGISTRATION

\ Feb 15—-Mar 31

FROMOTION PERIOD

Apr 1=tun 30 COLOR PRINT IN FIRST-CLASS MAIL

TRANSACTIONS PROMOTION

PROMOTIONFPERIOD
Aug 1-Dec31

REGISTRATION
Jun 15-Dec 31

STANDARD AND MAIL AND DIGITAL
FIRST-CLASS MAIL PERSONALIZATION PROMOTION

REGISTRATION
har 15-Jun 30

PROMOTION PERIOD
hay 1—Jun 30

BRANDED COLOR MOBILE
TECHNOLOGY PROMOTION

0TI PROMOTION PERIOD

Feb 1—Mar 31

PREMIUM ADVERTISING PROMOTION

REGISTRATION
Feb 15—Jun 20

PROMOTION PERIOD
Apr 1=Jun 30

*hgil preparedpresented as First- Class hiail

STANDARD MAIL EMERGING TECHNOLOGY
FEATURING NFC PROMOTION

REGISTRATION
Jun 15—-Sep 20

PROMOTION PERIOD
Aug 1—-Sep 30

MAIL DRIVES MOBILE
COMMERCE PROMOTION

REGISTRATION

N PERIOD
Sep 15-Dc 31 31

For more information, visit hitp s:#ribbs.usps.gov/index.cfm?page=mobilebarcode D e T e e s
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PoSTEES TS First-Class Mail Eligibility

Mail and Digital Personalization Promotion

First-Class Mail [PartB
I:' Part A Postcards

Automation Prices

(eligible for postcard price)

Postcards B1 | Presorted
(eligible for postcard price) B2 | Single-Piece Flats
A1 | 5-Digit
9 Letters B14 | Presorted
A2 | 3-Digit - -
A3 | AADC B3 | Presorted B15 | Single-Piece
- Residual Nonpresorted Single-Piece
Ad | Mixed AADC B4 | From First-Class Mail Mailing B16 From Standard Mail Mailing
(Up to and Including 1 0z.)
Residual Single-Piece P I
B5 | From First-Class Mail Mailing (Inciudes arcels
Letters up to 1 oz. and Between 1 oz. and 2 0z.) P P
Residual Nonpresorted B17 i iece/D eet
A5 | 5-Digit B6 | From First-Class Mail Mailing Which is All S,
AB 3-Di g“ Greater Than 1 0z. Up to and Including 2 oz. = —
B7 | N rted” . .
A7 | AADC onpresorte Permit Reply Mail
- B8 Single-Piece
A8 | Mixed AADC From Standard Mail Mailing

* First-Class Mail metered letter price \B.*B\\Slngle-Plece Letter (f oz OW

Nonmachinable Letters B19 Si -Piece Letter foz to
3b50z)

Flats ~8Q_ | Presorted el B20 Single/-E«ieélw_ or less)
B10 [ Single-Piece / |Sifgle-Piece Flat (OVBN

A9 | 5-Digit B11 SingW E%/ o)
A10 | 3-Digit From Standa T Mailing

B12 | Non inable arge *
ATT | ADC resorted lefters)

A12 | Mixed ADC 5| Nonmachinable Surcharge\
“ (for single-piece letters) >




PoSTEES TS First-Class Mail Eligibility

Premium Advertising Promotion

First-Class Mail []PartB
Nonautomation Prices
D Part A Postcards
Automation Prices (eligible for postcard price)
Postcards BT Reesarted ____— |
(eligible for postcard price)  B2_| SirgteFece Flats

5-Digit ~ =~
e — Letters ﬁ\\g@ned /

A3 o B3 | Presorted B15 Einglw

Residual Nonpresorted j -Pj
Mixed AADC B4 | From First-Class n,F;arf Mail ﬂﬁ’jﬂgﬁlew \
“ass g From Standard Mail Mailing
(Up to and Including 1 0z.)
Residual Single-Piece P I
B5 | From First-Class Mail Mailing (Inciudes arcels

Letters up to 1 oz. and Between 1 oz. and 2 0z.) P P
Residual Nonpresorted B17 i iece/D eet

A5 | 5-Digit B6 | From First-Class Mail Mailing Which is All S,

AB 3-Dig it Greater Than 1 0z. Up to and Including 2 oz. = —

—~8<___Nonpresorted” . .
A7 | AADC —20PTE _—— Permit Reply Mail
- B8 Single-Pie
A8 | Mixed AADC = ndard Mail Mailing

-7'FFFSI—CIBSS Mail mefered letter price \B.*B\\Slngle-Plece Letter (f oz OW

Nonmachinable Letters B19 Si :Piece Letter foz to
3b50z)

Flats ~8Q_ | Presorted A B20 Single/-E«ieélw_ or less)

B10 [“Siggle-Piece _~ Sifigle-Piece Flat (OVGN

5-Digit / B11 | Single-Rigee E%/oz}
A10 iqit From Standa [ Mailing -

Non inable arge *
A1 B12 resorted Ierrers)m

Mixed ADC 5’| Nonmachinable Surcharge\

“ {for single-piece letters) ™




PoSTEES TS First-Class Mail Eligibility

Color Print in FCM Transactions Promotion

First-Class Mail []PartB
Nonautomation Prices
D Part A Postcards
Automation Prices (eligible for postcard price)
Postcards BT Reesarted ____— |
(eligible for postcard price)  B2_| SirgteFece Flats

5-Digit ~ =
> — Letters ﬁ\\g@ned /

A3 o B3 | Presorted B15 Einglw
- Residual Nonpresorted wle-Piece
Mixed AADC ™ B4 | From First-Class Mail Mailing _B16- fo:?s;dam Mail Mailing
(Up to and Including 1 0z.)
Residual Single-Piece P I
B5 | From First-Class Mail Mailing (Inciudes arcels
Letters up to 1 oz. and Between 1 oz. and 2 0z.) P P
Residual Nonpresorted B17 i iece/D eet
A5 | 5-Digit B6 | From First-Class Mail Mailing Which is All S,
AB 3-Dig it Greater Than 1 0z. Up to and Including 2 oz. = —
—~8<___Nonpresorted” . .
A7 | AADC —20PTE _—— Permit Reply Mail
A8 | Mixed AADC Bg | Snglefle
o andard Mail Mailing

-7'FFFSI—CIBSS Mail mefered letter price \B.*B\\Slngle-Plece Letter (f oz OW

Nonmachinable Letters B19 Si -Piece Letter foz to
3b50z)

Flats ~8Q_ | Presorted el B20 Single/-E«ieélw_ or less)
B10 [ Single-Piece / |Sifgle-Piece Flat (OVBN

5-Digit / B11 | Single-Rigee E%/oz}
A10 iqit From Standa [ Mailing -

Non inable arge *
A1 B12 resorted Ierrers)m

Mixed ADC 5| Nonmachinable Surcharge\
“ (for single-piece letters) >
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POSTAL SERVICE ®

Updates

« Earned Value Promotion
> Registration closes on March 31, 2014

« Premium Advertising Promotion
> Mailings that claim Premium Ad discount and Personalization
discount — 2% will be rebated at end of promotion period (15%

will be discounted at time of mailing)
> Patch done to support older software, effective as of April 6th

* Mail. XML versions 13.0A and 13.0B — use CCR value IV

* Mail.dat version 13.1 —use CCR value IV
* All other versions —use CCR value AD

= Color in First-Class Mail Transactions Promotion
> Requirements posted to RIBBS

10



UNITED STATES .
POSTAL SERVICE ® 2014 Promotions

Updates

- Mail and Digital Personalization Promotion
> Requirements posted on RIBBS

> Registration opened March 15
> Webinar, today March 25

= Emerging Technology Promotion
> Requirements posted to RIBBS

= Mail Drives Mobile Commerce Promotion

>

>

Requirements to be posted early April

Further definitions of “enhanced mobile purchasing”
requirement (# of clicks/time to complete purchase)

Further definitions of fulfillment requirements
11



UNITED STATES

POSTAL SERVICE ® New Industry Ideas

Mailings with High % Drop Shipped

* Mailings entered deep into the USPS network eliminates considerable
transportation and processing costs for the Postal Service, but incurs
additional charges for the mailer.

* Incent mailers to re-visit processes & flows to drive an even larger
percentage of a mailing as far into the Postal network as possible.

» Offer a 1% discount on postage when a mailing exceeds 90% DSCF
penetration.

First-Class Mail Enclosure Promotion

* Provide incentives to First Class Mail that has an enclosure a customer
will place in a wallet or purse to be used in the future. Examples- Credit
Cards, Membership cards, ID cards, Coupons, license, etc.

12



UNITED STATES

POSTAL SERVICE ® USPS Timeline

* New Ideas can be submitted up to April is

* USPS internal planning scheduled for mid-April

- Evaluating ideas — areas of consideration

Time and length of promotion
Does the promotion drive new mail applications
Does the promotion stimulate mail usage

Does the promotion help to increase the response and
effectiveness of mail programs

Does the promotion integrate direct mail with mobile/digital
technology

Does the promotion leverage the value of FCM

13



UNITED STATES

POSTAL SERVICE ® USPS Timeline

« Formal Calendar Schedule planned announcemeant in Fall
2014

* Current ideas include:

« Catalog Innovation

Mobile/Emerging Technologies Integration

Mobile eCommerce — multi channel

Color Print in Transactional Mall

Earned Value Reply Mall

Alternate Postage

Augmented Reality

14
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